The data presented in this article are related to the research article entitled "The Impact of Aligning Business, IT, and Marketing Strategies on Firm Performance" [1] . In order to succeed in today's competitive business environment, a firm should have a clear business strategy that is supported by other organizational strategies. While prior studies argue that strategic alignment enhances firm performance, either strategic alignment including multiple factors or strategic orientation of firms has received little attention. This study, drawing on contingency theory and configuration theory, investigates the performance impact of triadic strategic alignment among business, IT, and marketing strategies while simultaneously considers strategic orientation of firms. A research model is tested through SEM and MANOVA using data collected in a questionnaire survey of 242 Yemen managers. The findings indicate that (1) triadic strategic alignment has a positive impact on firm performance and (2) there is an ideal triadic strategic alignment for prospectors and defenders. This research contributes to strategic alignment literature and managers' understanding of how to align business, IT and marketing strategies to improve firm performance.
Data
The sampling frame contains 1201 firms of private and public firms ranging from small to large size. Firms that do not satisfy the requirements of conducting the research were removed from the list leading to a sample frame of 700 firms.
Firms selection follows a systematic sampling procedure by picking a firm randomly from a list using Excel [2] . This led to the selection of 350 firms chosen randomly using Excel in an attempt to obtain a sample that appears to be representative of the population.
We had 242 analyzable questionnaires returned from the 350 distributed questionnaires. Numerical data consisting of categorical and seven point Likert scale were analyzed and appear in Tables 1, 4e8 . The following methods of analysis were employed: Descriptive and One-way MAN-OVA analyses were computed using Statistical Package for Social Sciences (SPSS) of which computes complicated statistical techniques more easily [3] . Furthermore, the seven point Likert scale data were also used in constructing SEM (Fig. 1 ) based on the analyzed data shown in Tables 2e3 to visually present the relationship strength between variables tested. This Structural Equation Modelling (SEM) analysis was performed using Partial Least Square (SmartPLS). This software was used because it handles both formative and reflective measurement models which deemed appropriate for theory development [4] . [1] .
Value of the Data
The data presented will enable company's management to have proper understanding and better insights into how triadic strategic alignment impacts on organizational performance The data provides insights into diverse aspects of strategic alignment in general. Academics will be provided with a platform upon which to advance further research on the related subject matters Table 7 Tests of between-subject effects for defenders. 2. Experimental design, materials, and methods
Data collection
The data were collected on a single trip to Sana'a during the summer period of 2014 by distributing the questionnaires to managers using self-administrated paper questionnaires in a cross sectional survey research approach [2] . The survey instrument appears in Supplementary Material.
Data analysis
Data collected were organized, coded and entered into SmartPLS and SPSS for analysis. Our data analysis primarily utilizes partial least square analysis of Likert scale. This was used in assessing the reflective and formative measurements in terms of composite reliability, convergent validity, and internal consistency reliability as shown in Table 1 . The PLS estimations for the structural model, path coefficients values as well as the item loadings for the research constructs are shown in Fig. 1 and Tables 2e3. Tables 4e8 are the analyses of Likert scale using One-way MANOVA analytical technique to assess the different modes of triadic strategic alignment.
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